
A Voyage to Find an Audience,�
Reach New Markets

Beyond the Book Series Takes Authors in Search of Opportunities

A Writer’s Work is Never Done
This has been the message from the 
panels of distinguished writers, 
editors and other professionals who 
have spoken at the Beyond the Book 
conference series. The series, focused 
on the business of writing, is 
sponsored by Copyright Clearance 
Center.

Launched in June 2002, Beyond the 
Book has attracted several hundred 
writers of diverse backgrounds in 
Boston, Los Angeles, Philadelphia 
and Washington, DC. “Book-TV,” 
a service of C-SPAN, has broadcast 
several of the conferences nationally. 
Panelists have represented many 
aspects of the industry—authors, 
publishers, editors, scholars, 
freelancers and journalists—and 
audiences have included members of 
the National Writers Union, the 
Authors Guild, the Text and 
Academic Authors Association 
(TAA), the American Society of 
Media Photographers (ASMP), the 
Los Angeles Press Club and the 
Children’s Book Guild.

“Beyond the Book has provided a 
treasure trove of insights from 
insiders about the latest writing and 
publishing trends,” according to 
Christopher Kenneally, the 
conference moderator and Copyright 
Clearance Center’s director of Author 

& Creator Relations. “Urban 
cultural landmarks such as the Los 
Angeles County Museum of Art, the 
National Press Club and 
Philadelphia’s National Constitution 
Center have made for inspiring 
settings,” he added.

“Beyond the Book is 
where we writers and 
creative people go 
after we put down the 
pen or turn off the 
PC,” said Kenneally, 
who is a published 
author and freelance 
journalist for many 
leading publications 
including The New 
York Times and Los 
Angeles Times. This 
next step in the 
writing process is “the 
voyage to find an 
audience and reach a 
market,” he explained.

Defining “Profitability”
For Washington, DC panelist 
Phaedra Hise—an author, freelance 
journalist, and pilot—the principle 
that guides her writing career is the 
same one she applies when flying 
her plane.

“You have to be in the moment and 
thinking long term,” she explained. 

Formerly technology editor for Inc. 
Magazine, Hise noted that it is 
often easier for many writers to 
focus solely on the immediate 
demands of pitches and deadlines 
and neglect their bottom lines.�
She advised, instead, to keep a 
balanced perspective.

“Profitability isn’t only about the 
actual price you are being paid,” 
Hise said. For example, a writer 
may choose to contribute to a 
high-profile publication where the 
visibility is better than the pay.

So, what principle should guide 
writers in deciding on a contract, 
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negotiating a word rate, and sinking 
their own resources into a 
promotion trip? Ultimately, it is a 
matter of applying hardheaded 
business principles to a creative-
minded pursuit: whatever will make 
your words sell profitably. “It’s hard 
for journalists and authors to think 
about words as products, but you 
have to,” explained David Wallis, 
Washington, DC Beyond the Book 
panelist. Wallis is a seasoned 
journalist whose work has appeared 
in The New York Times Magazine, 
The Washington Post and The Best 
American Travel Writing, among other 
publications.

Se Habla Español
In the future, the voyage in search 
of an audience may take authors and 
creators to exciting new territories—�
even beyond the English language. 
According to the U.S. Census 
Bureau, the nation’s Latino 
population now constitutes America’s 
largest minority group. Adriana 
Lopez, editor-in-chief of Criticas: An 
English Speaker’s Guide to the Latest 
Spanish Language Titles, pointed out 
at Beyond the Book in Los Angeles 
that the announcement has focused 

attention on the needs of Latino 
readers more than ever before. 
According to Lopez, Latino readers 
are not necessarily going to read only 
books or magazines written in 
Spanish. They also read English-
language books, particularly those by 
experts in business, health and 
medicine. She noted that many 
people in the community do also 
watch, listen to, or read English-
language media.

Until recently, Spanish-language 
books sold in this country were 
almost exclusively imports from Spain 
or Latin America. Increasingly, 
though, they carry a “Made in USA” 
label, and writers should be aware of 
a need for Spanish-language books in 
certain niche markets.

“You really have to wake up your 
literary agent to the possibilities,” 
Lopez advised the audience. “You 
really have to convince your agent 
that there’s a market out there, 
and that you want to know about 
getting your work translated.”

For example, Lopez cited the high 
rate of new business start-ups 
among Latinos.

“There really are not too many 
business books written in Spanish 
by U.S. experts for the Spanish-
language community here,” she 
said. “You’ve got a lot of books 
imported from Spain and Latin 
America, but we all know books 
written in Spain and Latin 
America about how to do business 
at your local Madrid bank, or your 
local Bogotá bank, will be very 
different from what it’s like to deal 
with Citibank. So now we’re 
seeing U.S. publishing houses 
start to put out their own 
business books in Spanish, and 
this goes down the line for 
medical advice, etc.”

Write Locally, Sell Globally
Washington, DC panelist David 
Wallis said he discovered the 
potential global value of his own 
work after he obtained an 
exclusive prison interview with 
deposed Panamanian dictator 
Manuel Noriega. Wallis later sold 
versions of the story in more than 
twenty markets in the U.S. and 
abroad. Inspired by this successful 
experience, Wallis founded 
Featurewell.com, an online syndicate 

In Los Angeles, reporter Jose Fuentes-Salinas,
covered Beyond the Book for La Opinión, the�
nation’s largest-circulation Spanish-language daily.

Adriana Lopez (right) gave inside details on the
Spanish-language publishing market at Beyond
the Book in Los Angeles. Other panelists
(from left) were Charlie Trowbridge,
Joe Robinson, and Susan Perry.
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“Writers are the sum 
total of their 

experiences in the great 
wide world, and we 
need to be out there 

participating and 
immersing ourselves in 
various aspects of life 

or we don’t have 
anything worthy to 

write about,”

- Joe Robinson, author and 

editor, speaking at Beyond 

the Book in Los Angeles

With the Flow: Panelist Susan Perry (center),�
author of “Writing in Flow,” speaks with�
Rose Arem (left) and Georgette O’Connor at the 
post-conference reception in Los Angeles.

Copyright Clearance Center CEO Joseph S. Alen�
(left) got to know author and panelist Peter Reynolds�
at the first Beyond the Book in Boston.

now marketing work by over 800 
top journalists. 

“Think about international 
markets,” Wallis advised, noting 
that health, technology, and 
celebrities were all subjects that 
sold well around the globe. In 
addition, he stressed that 
freelancers should “read your 
contracts,” and understand the 
importance of rights. “Patronize 
those publications that treat you 
well, and don’t be afraid to walk 
away from ones that treat you 
poorly,” he advised.

Take Your Time
In Los Angeles, Beyond the Book 
panelist Joe Robinson 
emphasized for writers the 
importance of taking time with 
their work, rather than letting 
time take control of them and 
their writing.

“One of the most important 
features of writing is that it really 
requires patience. You have to be 

able to go over and over 
something until you can really 
craft it,” said the founder of Escape 
Magazine, an award-winning travel 
and expedition magazine.

Just as critical for Robinson, 
whose most recent book, Work To 
Live, came out of his campaign to 
help Americans remedy their 
“vacation deficit disorder,” is that 
a writer should occasionally put 
down the pen or turn off the PC. 
For him, going “beyond the 
book” means getting away from 
work in order to live.

“Writers are the sum total of their 
experiences in the great wide 
world, and we need to be out 
there participating and immersing 
ourselves in various aspects of life 
or we don’t have anything worthy 
to write about,” said Robinson. 
“As a freelancer you’re trying to 
always get that next assignment, 
and always trying to pay the bills,



but you’ve still got to put yourself on the calendar. 
That’s where your ideas are going to come from— 
your inspiration—and so it’s really important that you 
make time for yourself.”

Creative Economies
Increasingly, authoring and publishing are vital sources 
of the nation’s economic growth. At the first Beyond 
the Book held in Boston, Bill Nigreen of the New 
England Council’s Creative Economy Initiative cited a 
June 2000 study showing that the arts have a major 
effect on the regional economy. According to the 
study, “nonprofit cultural organizations and attractions 
generate $3.9 billion in revenue each year, while 
supporting more than 110,000 jobs” throughout the 
six New England states alone. Author, artist and 
educator Peter Reynolds, a co-founder of Fablevision, 
a Boston area animation studio, encouraged Beyond the 
Book participants to articulate for themselves a career 
“mission” as a way to focus their efforts as writing 
professionals. He also stressed opportunities for writers 
to harness the power of new digital media. “The 
Internet is a revolution. It is redefining what 
publishing means,” he said.

Reynolds explained that he uses his company’s Web 
site (fablevision.com) to attract new readers by 
offering free samples of his work. Once at 
fablevision.com, visitors can also purchase Reynolds’ 
works, including the highly regarded (and self-
published) fable The North Star.

Time and again, Beyond the Book panelists have 
confirmed what many freelancers and authors know 
from hard-won experience—to succeed, writers have 
to devote as much energy to protecting, promoting, 
and profiting from their work as they put into 
producing it.

With Copyright Clearance Center’s Courtney�
Wegener (left) there to welcome them, attendees
found plenty to like at the Beyond the Book�
registration table in a relaxing garden courtyard at�
the Los Angeles County Museum of Art.

C-SPAN’s “Book-TV” crew caught every word�
of Beyond the Book at the National Press�
Club in Washington, DC.

Go Beyond the Book Wherever You Are!

Regional conferences for authors are only a part of what Copyright Clearance Center’s Beyond the Book programs 
are all about. Our programs also include online seminars and telephone conference calls with distinguished experts.

With authors like you in mind, Beyond the Book seeks to provide information on the latest business issues facing 
the creative professions—from initial research to final publication, and beyond. Beyond the Book is your connection 
to leading editors, publishing analysts, and information technology experts, as well as innovative authors.

For information on all Beyond the Book programs and details about upcoming events, please visit our Web site,  
authors.copyright.com, or call toll-free 800-982-3887, ext. 2420.

Caroline Kettlewell and Robin Morgasen contributed reporting to this article. Derek Szabo (Boston), Joe O’Brien�
(Los Angeles) and Hugh Talman (DC) contributed conference photographs.


